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ANNOUNCEMENTS

IVicinity.com Wins "Best of Show" Award at Their
Nationwide Launch During Industry Conference

In California

ATLANTA -- At its 48th National Conference and Exposition,
held in Anaheim, CA, Community Associations Institute an-
nounced iVicinity.com as "Best of Show" Exhibitor. CAl,
(http://www.caionline.org) a non-profit organization formed in
1973, is headquartered in Alexandria, VA. The organization
represents the nation's 205,000 homeowner associations,
condo associations, cooperatives, and related providers of
professional services including lawyers, accountants, builder/
developers, and property management firms.

iVicinity.com, (www.ivicinity.com) an Atlanta-based provider

of neighborhood-specific Internet portals for homeowner as-
sociations and private clubs, launched its service on

April 17, 2000, after creating their web environment over the
last year. The company's team includes several former Oracle
employees, who have created a powerful communications tool
to meet the needs of association officers, property managers,
club managers, and other professionals who are challenged
with managing unique constituencies. California itself is home
to over 40,000 homeowner associations, and the Anaheim
conference was intended to be iVicinity's "baptism of fire." The
company succeeded brilliantly in winning not only the award,
but also the attention of the industry.

"IVicinity provides a lifestyle management tool for busy home-
owners. We call our service an Electronic Concierge, which
organizes a homeowner's activities at the household,
neighborhood, and community level," said Bill Roberts, Vice
President of Strategy and Business Development for iVicinity.

"The overwhelming response that we received at the CAl
conference, from both end-users as well as interested site
sponsors, indicates that iVicinity's timing couldn't be better.
Local content is already a significant Internet trend, and we
have accelerated this movement by creating a delivery

platform for ultra-local content.”

"At the same time, iVicinity represents a tremendous value
proposition for marketers who wish to build brand awareness
and loyalty among affluent consumers," Roberts continued.
"We aggregate the collective purchasing power of homeowners
and attract special offers on products and services from our site
sponsors. The opportunity to leverage iVicinity as an expert
one-to-one marketing partner, in what Jupiter Communications
claims is a $ 3 billion market, was well received by the CAI
conference attendees.”

Founded in April, 2000 iVicinity.com, Inc. is a free membership
organization created to enhance community life and provide
economic value to its members. iVicinity partners, who offer
significant savings on products and services, sponsor the
neighborhood sites. An informative and easy-to-use website
(http:/mww.ivicinity.com) features personalized tools that help
residents save time, get organized, communicate with each
other easily, as well as get involved in community issues that

matter to them most.
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